Social Media as a Strategy
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How are you
currently
using Social
Media?

ACustomers
AEmployees
AVendors

APartners

AProspects



Take your current Social Media
Efforts and Focus them into a
Strategy that creates Results and
Affects Behavior



- Whole Brain Approach




~ Whole Brain Approach
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iIdea of building trust with the audience.

TRUST is the biggest differentiator companies need in
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Social Media Strategy

Creating a Brand and a Clear Message

Prospecting

Blogging

‘Turn your customers into your R&D department
Understanding your role in Social Media
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Adding Value to Humankind!
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Global Mobile

Internet Users will
surpass Desktop
Internet Users by 2014



Mabile Users > Desktop Internet Users
Within & Years

Global Moklle vs. Desktop Internet User Projectlion, 2007 — 2015E
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low the new buyer reacts on social media

Read feedback from others using the
product/service

_earn about the products/service
Get coupons/promos

Give positive Feedback

Give negative Feedback




