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Trusted as a cost-e�ective and reliable tool by PR and 
communications professionals, Atlanta Daybook distrib-
utes local news leads daily and provides regional and 
national press release distribution services. Atlanta 
Daybook is free to read and can be accessed through the 
opt-in weekday e-mail edition, RSS newsfeed or by visit 
www.atlantadaybook.com. What’s Up Interactive is an 

Atlanta-based interactive marketing agency that delivers creative social media marketing 
strategies. Clients include Coca-Cola Co., Georgia Lottery, Georgia Aquarium and Fox Televi-
sion Stations.

Marietta is a vibrant city that o�ers world-class amenities 
while preserving its important ties to the past.  The city of 
Marietta is a unique blend of small-town values with 
big-city opportunities.  Mariettans appreciate the past and 
are excited about the future.  Marietta has an incredible 

workforce at your disposal, with thousands of science and technology professionals emerg-
ing from local colleges and universities. O�ering an optimal mix of location, tax incentives, 
and opportunities, the city has just the right formula to facilitate business growth and 
development. Why not consider opening your next business in Marietta?

Since Sweetwater Brewery founders Freddy Bensch 
and Kevin McNerney started brewing their west-coast 
inspired ales in the South 15 years ago, the Sweetwater 
Brewery has become a staple of Southern craft brewing 
and a landmark location for Atlanta beer connoisseurs. 
The brewery, located on Armour Circle in Midtown 

Atlanta, has grown since it’s humble beginnings on Atlanta’s Westside. The boys saved all 
their pennies to buy the 25,000 square feet of brewing goodness they now call home, but 
their creed has remained the same: Don’t Float the Mainstream. 
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Still have questions? Stop by the 
registration desk anytime.

Wireless Instructions for SoCon12 Guests:

1. Connect to the CSJC wireless network

2. Enter password: SoCon12

3. Open a web browser

4. Enter an e-mail address for veri�cation

5. Wait to be redirected to  
                      http://SoCon12.com/Conference

sponsors

Con�ict management is the practice of identifying oppos-
ing goals and implementing strategies to increase the 
positive aspects of con�ict, while minimizing the negative, 
more destructive aspects. Managing con�ict in a way that 
takes advantage of the opportunities to improve individual 
and organizational outcomes, e�ectiveness and perfor-
mance is key. The Master of Science in Con�ict Manage-

ment is a sixteen month, executive degree program, equipping students with the knowl-
edge and skills to thrive in today’s challenging environments. 



Looking for a graduate degree that’s cutting edge? The M.S. 
in Information Design & Communication or the M.S. in 
Information & Instructional Design are your answer. Our 
graduate programs combine theory and practice as only a 
polytechnic can, with fully online classes in mobile user expe-
rience, performance technology, content strategy, and business analysis. Online graduate 
certi�cate and post-master's degree certi�cate options available as well. 
http://www.spsu.edu/etcma/grad

Cutting-edge course work for individuals planning to 
re-enter the workforce, change careers, or add to their 
portfolio of skills is the specialty of the College of 
Continuing and Professional Education at Kennesaw 
State University. The College has produced its �rst digital 
catalog featuring the more than 300 classes o�ered online. 
See The Course Online at ccpe.kennesaw.edu. Check out Search Engine Marketing and 
Search Engine Optimization -- both essential skills in today’s business.
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want more networking?

Join us across the street at Mellow Mushroom 
for some pizza and a beer after the conference (3:30pm).

Appcelerator: #1 Mobile Platform Appcelerator is the leading 
enterprise-grade, cross-device mobile development solution on 
the market today. Appcelerator’s 1.5 million developers world-
wide have launched 35,000+ cloud-connected mobile apps for 
iPhone and Android. Appcelerator’s customers include NBC, 
PayPal, eBay, ZipCar, and LEGOLAND.  www.appcelerator.com.

Avax Consulting Inc., located in Atlanta, Ga., is a 
digital technology company that specializes in 
Social Media Programs, Social Media Audits, Mobile 
Marketing, Web Designs, Custom Web Based Solutions, Mobile Apps, and Online Reputation 
Management. The company helps grow your business through deployment of an integrated 
marketing strategy. 

Social Butter�y Marketing is an Atlanta-based 
marketing agency that o�ers online marketing 
services ranging from consulting, training, execution 
and sta�ng. SBM believes that successful online 
marketing comes from collaboration and integration. 
It o�ers Search Engine Marketing (SEM): Online Brand Strategy, Competitive & Market Analy-
sis and Media Planning & Buying; Social Media Strategy and Execution: Social Media Sta�ng 
Solutions, Content Creation and Brand Monitoring; and Search Engine Optimization (SEO): 
Website Development, Blog Development and Analytics Reporting.



The new M.A. in Integrated Global Communica-
tion at Kennesaw State University is a 16-month, 
contemporary graduate program that is like no other 
in Georgia or the Southeast.   The MAIGC features an 

innovative curriculum divided into three modules:  two semesters of classroom work in the 
evenings, a summer international experience, and a �nal fall consisting of a colloquium and 
professional project.  The M.A. in Integrated Global Communication:  preparing a new 
generation of leaders in globally integrated organizations.

Talent Builders is a sales and social media consulting and 
training company that aids clients in the implementation of an 
executable social sales strategy that achieves measurable 
results. CEO Barbara Giamanco is the co-author of The New 
Handshake: Sales Meets Social Media and Barb was recognized 
by Inside View as one of the Top 25 In�uential Leaders in Sales. 
Throughout her sales career, Barb has sold $1B in products and 
services. 404-647-4925 or www.talentbuildersinc.com
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Mindzai Creative is a cutting-edge marketing and advertising agency 

with a versatile design studio and full service print shop. Built on 
ingenuity and passion, its predilection toward bold imagination 
extends to every project it undertakes. The team works with a range 
of clients, from small businesses to industry leaders, and approaches 

each new project as a challenge to throw down the artistic gauntlet 
and raise the bar. Mindzai Creative … crafting revolution. 

It’s only a matter of time. In an age where social media is omnipresent, someone in 
your company will say or do something online that you’re not happy with. We will talk about 
how to deal with it once it happens – as well as ways to try and reduce the chances of it 
happening in the �rst place. Topher Kohan is SEO coordinator for CNN digital, supporting 
CNN, CNN International, iReport.com, HLNtv.com and CNN Mexico. He’ll walk you through 
the mine�eld that is online-reputation management for social media.

Oops! Did I Say That? Online Reputation Management Meets Social 
Media
Topher Kohan, SEO Coordinator at CNN Digital

140 characters may be all you have to make an impression – both to interest 
and inform readers and let the search engines that will help them �nd you know what your 
online post is about. Topher Kohan, CNN Digital News’s search-engine optimization coordi-
nator and Doug Gross, a technology and Web writer for CNN.com, talk about the best ways 
to create SEO-friendly content without compromising strong editorial goals.

How to Mingle Social Media and SEO in 140 Characters or Less
Topher Kohan, SEO Coordinator at CNN Digital and Doug Gross, Reporter at 
CNN.com

Networking doesn’t have to end 
with the conference. Connect with 
the amazing line-up of speakers on 
Twitter.

SoCon12.com/TwitterList
ReTargeter is a self-serve digital marketing and 
advertising platform that specializes in retargeting 
solutions for brands of all sizes. Retargeting 

enables brands to focus their advertisements on everybody who has engaged with them 
online, whether through the web, e-mail, mobile devices, Twitter or Facebook. These people 
are served targeted advertisements following their interactions, which encourages repeat 
visits, drives conversions, increases brand visibility, and optimizes marketing dollars.
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8:00am

8:45am

9:00am

10:45am

11:45am

1:15pm

2:30pm

3:30pm

Registration, Continental Breakfast

Welcome - Leonard Witt, Executive Director,
Center for Sustainable Journalism

Keynote Presentations:

Break Out Session #1

Networking Lunch at The Commons,
all speakers and attendees

Break Out Session #2

Break Out Session #3

SoCon12 Wrap-Up: 
join other participants for an informal 
gathering at Mellow Mushroom

Most companies and organizations are using Social Media without a strategy in 
place to a�ect behavior. Learn a  real methodology that takes your current Social Media 
e�orts and focuses them into an e�ective strategy that allows you to a�ect your audience to 
move forward in a meaningful and productive way. Using the Whole Brain Approach, devel-
oped by Herrmann International, you will learn how to create social media messages that 
build trust, increase revenue, and reach a larger audience than you ever have before.

Creating a Social Media Strategy that Affects Behavior Using a Whole 
Brain Approach
Les Adkins,  Founder and CEO at Orange SMS Consulting

After some very notable events in 2011, there’s really no question about 
it…the advance of social media has shifted marketplace power from the organization to the 
individual. So in a world where the wisdom of the crowd impacts business and government 
decisions, how should organizations respond? At the most strategic level, how is social 
changing how enterprises operate? At the customer level, how should brands respond to 
customer dissatisfaction in a 24/7 forum? The net a�ect is forcing behavioral change in both 
organizations and individuals. It’s now up to the business to cultivate responsible fans. In 
this session, I’ll crowdsource a top 10 list of how to cultivate #responsiblefans.

Power Struggle: From Wall Street to Boner’s BBQ. Cultivating Respon-
sible Fans in a Hyper-Connected World
Brian Smith, Digital In�uence Digital Strategist at Ogilvy Public 
Relations’ 360° 

Je� Haynie, Co-Founder & CEO at Appcelerator
Where are you in your mobile maturity?

Steve Rubel, Executive VP, Global Strategy 
and Insights at Edelman
Transmedia Storytelling

>

>

There have been three major shifts in the almost 200-year history of modern 
photography: �lm, instant, and digital. Each played a part in changing how mankind has 
created art, captured history, and documented the way we live. The fourth shift is happening 
now; a global movement that is turning the world of photography on its head. And it all 
revolves around the phone in your pocket.

Photography 4.0: The Mobile Revolution
Keith Weaver, Creative Director/Photographer at Razor�sh

Sherry Heyl launched The Change Challenge in 2011 which matches volunteers with 
nonpro�ts to assist in integrating social media into the day to day responsibilities of the 
organization. The three panelists made up of participants in The Change Challenge, will 
share their experiences including how they focused in on the most realistic goals and the 
most e�cient and e�ective approaches, the challenges they overcame and where they 
achieved the most success. The learning objectives are: Setting Realistic Goals, Overcoming 
Change Management Challenges and Measuring Social Media/Community Building 
Success.

Integrating Social Media into Your Organization
Sherry Heyl, CEO at Concept Hub
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As consumers continue to use social and mobile technologies to become amateur weather 
reporters- uploading photos and videos and alerting residents of approaching storms- they 
fuel our national appetite for minute-to-minute updates. Learn how The Weather Channel 
partnered with Twitter and is tapping into the ongoing stream of weather-related tweets 
and integrating them into content across its many platforms. Hear about the new tool, The 
Weather Channel Social, which lets consumers follow updates in real-time and directly 
participate in any weather conversation. Through examples that showcase how social tools 
and professional forecasting were integrated across multiple platforms, you will understand 
how to tap into your own customers’ conversations and integrate their content seamlessly 
across your brand’s touch points, making each consumer connection more relevant.

Crowdsourcing Content: The Social Consumer as a Source for Content 
and Dialogue
Renee Willet, Social Media Marketing Manager at The Weather Channel

Social media has become a necessary tool for nearly every business model. It is 
transforming the way we all do business by massively improving the way we relate and 
connect to our customers. But as so many businesses move toward integrating a social 
strategy, many more are “missing the social boat.” Hear from Atlanta’s top social media gurus 
in this panel session. Panelists will speak on best practices when it comes to: using social 
networks like Facebook and Twitter for reputation management, gaining business bene�ts 
from customer feedback, ways for humanizing content and socializing the culture in your 
business. It’s more important than ever to engage customers where they live (online): One 
third of US consumers spend more than three hours online every day, and according to the 
PEW Research Center, 61% of that time is spent on social networking sites. Implementing a 
social strategy is the best way to integrate your business into the everyday lives of your 
target audience.

The Social Journey: Steps to Becoming a Social Business
Moderator: Lisa Calhoun, CEO at Write2Market
Panelists: Lauren Middour, VP of Business Development at Speakeasy, Inc. – 
Kendrick Woolford, Marketing Manager at ShopVisible – Maria Stephens, Indus-
try Leadership Specialist at  Write2Market – Andrew Henrich, Media 
Specialist at Write2Market

Jim Ra�el and Shelby Sapusek debate social media etiquette topics including 
blogging, networks and technology and how they pertain to personal and business use. 
They seldom share the exact same point of view on any topic. They share their experiences 
and opinions in weekly blog posts, a Twitter chat (#shehechat) every Thursday at 8 p.m. CST 
and now in live presentations. Their disagreements are sometimes minor and sometimes 
major, but the debate is always lively, entertaining and educational. In a live forum, Jim and 
Shelby encourage audience participation just like they do with the Twitter chat.

She Said, He Said: A Modern Day Battle of the Sexes
Jim Ra�el, CEO, and Shelby Sapusek, Marketing Coordinator at
ColorMetrix

Twitter: @JJIEga
Facebook: Facebook.com/JJIEga



Je� Haynie is Co-founder and CEO of Appcelerator. Je� is a long 
time serial entrepreneur, technologist and blogger. Previously, 
Je� was Co-founder and CTO of Vocalocity, a software provider 
in the communications arena, and CTO of eHatchery, a digital 
incubator and o�-shoot of Bill Gross’ idealab!. Je� has worked 
on numerous standard committees such as IETF and W3C as 
well as core contributor to a number of important open source 

technologies such as JBoss and OpenVXI. Je� served with distinction in the U.S. Navy. Je� 
blogs at http://blog.je�haynie.us and can be found on twitter @jhaynie.

Jeff Haynie
CEO and Co-Founder, Appcelerator

Steve Rubel is EVP/Global Strategy and Insights for Edelman - 
the world’s largest independent public relations �rm. In this 
role, Rubel studies the future of media and works across the 
�rm’s practices and geographies to help clients unify their 
communications strategies across traditional, emerging, owned 
and social channels. In addition, Rubel also acts as a highly 
visible Edelman thought leader and writer on media, technol-

ogy and digital culture. He speaks dozens of times each year around the world and appears 
frequently in the press. In addition he actively shares his observations and insights through 
his blog, his monthly Advertising Age column, on Twitter where he is followed by more than 
55,000 and Google+ where he is followed by more than 16,000. Rubel has been named to 
several prestigious lists, including: PR Week’s 40 Under 40 and The Forbes.com Web Celeb 25. 
Prior to joining Edelman in 2006, Rubel worked for 15 years in a variety of marketing 
communications positions in corporate, non-pro�t and small/mid-sized PR �rms.
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Steve Rubel
Executive Vice President, Global Strategy and Insights, Edelman

What’s the value of a follow-back? Join Desiree Scales as she explores the 
result of her own social experiment: she unfollowed her connections on Twitter, re-starting 
from scratch. The move impacted her business, ampli�ed her message, raised her Klout 
score and changed her life. Not only did the restructuring help eliminate an overwhelming 
signal-to-noise ratio on Twitter, but ultimately it contributed to higher-quality conversa-
tions, allowed her to listen to her audience better and respond faster and helped share her 
knowledge with an even wider audience. The psychology and usage patterns behind it are 
pretty amazing. Some people got upset. She lost some followers, but in the end managed to 
gain much more.

The Great Unfollow Experiment
Desiree Scales, Bella Web Design

Um, what is Social TV exactly? You’re about to �nd out. Eric V. Holtzclaw, CEO 
of User Insight, will de�ne Social TV, giving examples of how the four screens in virtually 
everybody’s life (the computer, tablet, mobile device and TV) are converging for an increas-
ingly connected television-viewing experience. Learn the Social TV landscape and who is 
holding the ace cards, what social concepts are coming together as marketable technolo-
gies, what this convergence means for advertisers and companies, what statistics say about 
what consumers want from their TV experience and much more. Session attendees will walk 
away able to identify key considerations when consulting brands and working with stake-
holders, and how to facilitate their own success.

The Future is Now: Social TV and What Consumers Want
Eric Holtzclaw, CEO at User Insight

In 1991, Abrams became an entrepreneur by bootstrapping a start-up retail and 
wholesale clothing line that grew from $1800 to several million in annual sales. But he didn’t 
stop there. Today, he manages an international entertainment promotions and production 
company with locations in Atlanta, Germany and South Africa. Join the lively discuss, with 
real world examples, on how Abrams went from a network of one to a network of thousands 
– all with the goal of expanding his entertainment and new media businesses across the 
globe and the continent of Africa. Emerging markets are red hot for the savvy investor. Learn 
the start-up and growth tips and how not to get burned from an expert who’s been there, 
done that and continues to grow well into the new millennium.

Be a Big Fish in a Small Pond: Growing Your Venture Overseas
Selah Abrams, FutureMoguls Foundation/CNN

Optimize your brand for the mobile world through design! Make the transi-
tion between web and mobile seamless for your web site and customers. Explore how your 
basic web design impacts your company’s visibility in Siri and Google searches, and impress 
your boss at the same time. It’s everything mobile plus design, so take notes, bring questions 
and start designing for the transmedia generation.

Designing for the Mobile Age
Desiree Scales, Bella Web Design and Andrea Busse, IntelaText

Where are you in your mobile maturity?

Transmedia Storytelling

The web evolved in three distinct phases: exploration, acceleration, and innovation.  Just like 
its predecessor, mobile is following this same model, called the “mobile maturity model,” — 
but at a much faster pace.  By understanding each phase and knowing where you are in your 
own mobile maturity, you can create a scalable roadmap to take advantage of this mobile 
revolution.

During his keynote, Steve Rubel, EVP, Global Insights & Strategy for Edelman, will share �ve 
best practices that the media is utilizing to thrive in an age where a social layer pervades 
how news is reported, distributed and consumed. These best practices can be applied by 
journalists and businesses alike.
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Steve Miller is the founder and president of Legacy Educational 
Resources, producing life skills resources used in every state and over 
30 countries. He’s both self published and traditionally published, 
with one of his books being translated in �ve languages. His most 
recent book is Sell More Books! Book Marketing and Publishing for 
Low Pro�le and Debut Authors. 

Danica Kombol is the co-founder of Everywhere, a social media 
marketing �rm based in Atlanta with clients such as Macy’s, Lexis-
Nexis, Cox Communications, and others. Everywhere holds the Guin-
ness Record for the “most widespread social marketing message” as a 
result of their social good campaign, #BeatCancer. Danica serves on 
the board of the Atlanta Women’s Foundation.

Topher Kohan joined CNN.com in early 2008 after two years at the 
Centers for Disease Control and Prevention. As the in-house SEO 
coordinator for CNN’s digital news properties (including CNN Interna-
tional and iReport), he has overseen a 17 percent increase in tra�c 
from search year-to-year and oversaw one of the single largest search 
tra�c days in the site’s history with the 2008 presidential election. 

Adam Rice is a co-founder of Looxii (look-see), a small social analytics 
startup based in Atlanta. His daily routine is never really the same, but 
it almost always includes handling business development, providing 
customer support, designing/tweaking user interfaces, and dreaming 
about crazy social media reports and lunch. He holds a BA in English, 
University of Maryland and MS in Digital Media, Georgia Tech.

Sloane Kelley is the co-founder of Geekend, an interactive confer-
ence based in Savannah, and Interactive Strategy Director for BFG 
Communications, where she develops digital strategies and oversees 
web content for brands like Coca-Cola, Bu�alo Wild Wings and others. 
When she’s not ‘geeking out,’ she loves traveling, cooking, watching 
the Yankees, and hanging with her dog (who’s also on Twitter).

Social media marketing presents higher education with a number of unique 
challenges—especially when the marketing initiative originates within a small academic 
department. This niche marketing—as promoting a speci�c program of study within a 
university—puts a whole new spin on things. How do you attract applicants to the 
non-�agship programs via social media? Laura Palmer and Sarah Weldon of Southern 
Polytechnic State University will present an overview of their work on social media and 
marketing within higher education. They’ll discuss their exploration of social media for a 
department and look at the uses and practices of social media in the marketing of educa-
tion. Their case study will talk about the di�culties of marketing a niche program and doing 
so in a culture that’s still grappling with the new ways in which it needs to reach its audience. 
For marketing professionals, Laura and Sarah will provide insight into a microcosm of educa-
tion. Attendees will learn about what higher ed is thinking and doing with social media 
beyond the institutional top-level approaches. They’ll frame why this is important for 
marketing professionals. As well, Laura and Sarah will discuss what they’ve learned about 
brand, strategy, and audience in niche promotion for academia.

Educating [Dr.] Rita: Social Media Lessons Learned in Academia
Dr. Laura A. Palmer, Assistant Professor, and Sarah Weldon, Administrative and 
Research Support at Southern Polytechnic State University 

Whether you’re an investigative reporter or someone interested in media, this panel 
will bring you up to date on how investigative reporters are using social media–both in 
gathering information and also personalizing it. An investigative editor and a social media 
expert come together to talk about the use of crowdsourcing and crowdfunding, the chang-
ing landscape for investigative reporting and the use of apps to bring stories closer to home.

Lessons from the Field: The Impact of Social Media on Investigative 
Reporting

Evelyn Larrubia, Editorial Director at Investigative News Network and Mathilde 
Piard, Social Media Manager at Cox Media Group

In a 2.0 world, consistent visibility and brand engagement are key to outpacing 
competition. Many brands have used SEO and social media strategies to go from virtual 
unknowns to leaders of the pack. Today’s brands are seeing the value in recruiting industry 
experts to optimize their web presence for better online visibility and brand engagement. 
Hear from Jennifer Dunphy, VP of Sales and Marketing at Vayu Media as she shares best 
practices in SEO and social media for visibility and brand engagement, and how the two can 
work together to build your business online.

Maximizing Brand Engagement: The Convergence of Social Media and 
Search Marketing
Jennifer Dunphy, V.P. of Sales and Marketing at Vayu Media

Maryn McKenna is a blogger for Wired and a journalist for The 
Guardian, MSNBC and other publications. She is the author of award-
winning books SUPERBUG: The Fatal Menace of MRSA, and BEATING 
BACK THE DEVIL: On the Front Lines with the Disease Detectives of 
the Epidemic Intelligence Service. She worked with the Atlanta 
Journal-Constitution, Boston Herald and the Cincinnati Enquirer.
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Hafez Adel has more than six years of experience in marketing and 
strategic communication. He has worked in �elds ranging from 
non-pro�t advocacy and international development to public 
interest law. Hafez graduated from the University of California, Irvine 
with high honors, majoring in International Studies and Psychology 
and Social Behavior. 

Patrick Rodgers is a journalist living in Denver, Colo. Most recently, 
he served as the Community Editor for Connect Savannah, a weekly 
newspaper in Savannah, GA, where he covered politics, public policy 
and visual arts. Because journalism rarely pays as well as it should, he’s 
also dabbled in marketing, public relations, social media manage-
ment, content development and brand strategy.

Andrew Davies’ ambitions have taken him from advertising in Barba-
dos, to work with a variety of national and international publications. 
He has worked with The Weather Channel, CNNi and others, winning 
numerous awards for his print and motion design work in the process. 
Andrew now leads the creative team at Paragon Design Group, strad-
dling the worlds of print, web and motion graphics media. 

Nancy Bistritz is Senior Director for Nurun, responsible for managing 
the company’s marketing, communications, and business develop-
ments e�orts in the U.S. As part of the leadership team, she works on 
international activities related to internal and external communica-
tions; public relations; and business development strategies. She is 
also an integral part of Nurun’s worldwide communications team.

Mandy Mahoney is the Vice President for the Southeast Energy 
E�ciency Alliance (SEEA). Prior to joining SEEA she served as the 
Director of Sustainability for the City of Atlanta under mayors Reed 
and Franklin. She serves on the Board of Directors for Georgia Organ-
ics, the Atlanta Chapter of Ducks Unlimited, Green Chamber of the 
South, and the Caretta Environmental Leadership Award. 

Beth Bond is Curator of green and sustainable business news at 
Southeast Green. After owning her own marketing company for 15 
years and working with numerous green companies, Beth knew the 
story of sustainability was here in the Southeast. Since re-launching 
Southeast Green in late 2008, Beth has worked to develop liaisons 
and partners to help amplify the story of green and sustainability. 

Raising start-up capital has gone social, and that’s a good thing, according to 
Start-Up Catalyst Jacqui Chew. Crowd funding platforms like Kickstarter, Crowdrise and 
33Needs have put the power of funding in the hands of millions and led to a number of 
innovative ventures around the globe. In this fast-paced session, Chew will take attendees 
on a tour of crowd sourced �nancing as a whole, o�ering insight into the platforms, oppor-
tunities and limitations the new model has to o�er.

Jacqui Chew, Principal at iFusion Marketing

Augmented reality has o�cially hit the mainstream, yet the search for the next killer 
AR web app continues. That’s where you come in. Join Hafez Rouzati, Georgia Institute of 
Technology researcher and Chief Architect of the Argon Browser, as he demonstrates how to 
build and deploy AR experiences across the web using the latest and greatest in web 
technologies and the Argon Browser he helped create. Put simply, Argon – an open platform 
for web-centric augmented reality experiences – is a game changer.

Building Web-Based Augmented Reality Experience
Hafez Rouzati, Chief Architect – Argon Browser at Georgia Institute of 
Technology

Georgia’s green community is engaged and connected via social media. Individuals 
and organizations are expanding, connecting online and face2face in formal and casual 
communities. This panel looks at how organizations use social media to grow membership, 
increase awareness and boost event attendance. Panelists discuss real-world social media 
examples of what works, what does not, and what is on the boards to strengthen and multi-
ply connections for their organizations.

Connecting Georgia Greens – Real World Examples
Nancy Rogers, Founder at Boldface Communications, Leesa Carter, Executive 
Director at U.S. Green Building Council and Elizabeth Patrick, Director of 
Communications at EarthShare of Georgia

Company after company struggles with how to manage its social media strategy at 
the local level. Most opt to keep it national through a corporate presence with the hope that 
it will trickle down to the local trade area of each of their stores. Other brands, particularly 
franchise systems, allow or enable franchisees to build and manage their own presence. 
Much like traditional local store marketing, the system’s top 10 percent nail it and the rest fail 
or simply choose not to do it. In the world of social media, it’s a missed opportunity and 
ultimately a competitive threat when a mom and pop enters the trade area with the convic-
tion and passion for the brand they built and a commitment to leveraging the powers and 
e�ciencies of social media. So how do multi-unit businesses deliver a social strategy at the 
local store level that doesn’t take the cost advantages of social and make it cost prohibitive? 
That’s the solution that many companies seek and that we are eager to discuss … That ideal 
integration of human interaction and a customized technology platform.

Socializing Local Store Marketing (LSM)
Dean Trevelino, Principal at Trevelino/Keller

Crowd Financing 101
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Desiree Scales, CEO of Bella Web Design, brings extensive expertise 
in web design, branding, SEO, social media coaching and online 
marketing to the company’s host of international clients. Her experi-
ences have lead to a passion for educating business owners about 
Internet technologies that foster success. She also hosts The Bella 
Buzz, a weekly podcast dedicated to online marketing topics.

Eric Holtzclaw, CEO of User Insights, identi�es strategic service 
o�erings and oversees operations for the company. His 20+ years of 
experience include work for a variety of successful startups and a 
track record of global success for his clients. Eric interviews thousands 
of users, leveraging the qualitative data collected to drive strategies 
for some of the world’s most well-known brands.

Selah Abrams is an entrepreneur specializing in interactive market-
ing, online branding and emerging markets. In the early 90’s, he boot-
strapped a �edging startup, earning several million in annual sales by 
1998. Currently, Selah splits time between post-production work at 
Turner Broadcasting, and managing an international entertainment 
promotions and production company.

Andrea Busse is a global authority on mobile engagement technolo-
gies and founder of IntelaText. Andrea ensures that IntelaText remains 
the front-runner in innovation while maintaining a solid set of proven 
business solutions for mobile engagement. She pioneered the �rst 
mobile platform capable of sending communications in over 200 
languages and was recently name Mobile Marketer of the Year 2011.

Jacqui Chew is the principal at iFusion Marketing, a fractional CMO 
consultancy for high growth companies and technology start-ups. 
She is an award-winning strategic marketer that has launched dozens 
of successful businesses, including eBay, PeopleSoft, Silverpop and 
others. Jacqui was an early adopter of social media and began incor-
porating social elements in marketing plans in 2006. 

Hafez Rouzati is a researcher at Georgia Institute of Technology and 
the chief architect of the Argon Browser, a revolutionary browser 
platform for creating and delivering augmented reality experiences 
on the Web. His research interests include Augmented Reality, 
Information Visualization, and Wearable Computing.
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It’s a big world out there, and video plays a strategic role in bringing your message 
home – into anyone’s home. From satellite media tours to online video and Facebook broad-
casts, video producer Amani Channel has worked on it all. His session will look at how PR and 
social media practitioners are using video to enhance publicity and brand awareness, 
encouraging the audience to share their own experiences and examine what works and 
what doesn’t in a fast evolving �eld. He’ll illustrate how video work has helped him garner 
media coverage in large news outlets like the Atlanta Journal-Constitution and Forbes – 
something that can be done for any brand, company or individual.

Lessons in Video PR: Satellite Tours, Web Videos and Facebook Chats
Amani Channel, Senior Producer at KEF Media

If things keep trending the way they are now, the standard methods of web 
distribution could be in trouble. But will mobile consumption eventually eliminate the world 
of desktop computing? It seems increasingly possible. Find out how the devices we use 
everyday, ones that are always on and forever by our sides, are reshaping the ways we 
communicate. Howell and Davis will examine how mobile is increasing its share of the 
market, what those trends mean for the future and how it is a�ecting businesses.

Always On: Will Traditional Computers Survive the Mobile Revolution
Sosh Howell, CEO and Laura Davis, COO and Co-Founder at AppedOn

Try on jewelry and clothes without ever leaving your living room. Find 
landmarks without a map. Assemble or repair things without paper instructions. See the 
weather before stepping outside. Play with a toy still in the box. Augmented reality, and 
immersive, jaw-dropping technology fast making its debut in the real world, can do all this 
and then some. Learn the latest developments, how they play into social media marketing 
and campaigns and tune in for some stunning videos and demonstrations showcasing the 
amazing power this new technology has to o�er. You’ll be forced to re-think the limits of 
your brand and how technology will continue to reshape the way people do business.

Real Life…Only Better: The Latest in Augmented Reality
Terri Thornton, CEO at Thorton Communications and Tomer Tishgarten, VP of 
Technology at Enguage 

In a world where user-generated content is sometimes valued more than the 
work of o�cials and/or experts, how can communication pros become in�uencers and trust 
agents in the digital sphere? Well, it’s a collaborative world, so lets collaborate! Participants 
will work together to identify strategies for creating social media content that reaches the 
correct target audience(s) and produces results. Russell and McGrath will take a look at the 
research, using real-world case studies to demonstrate proven routes to success. Attendees 
will submit collaborative writings in real-time, contributing to a Google Doc that will serve 
as a for conference attendees and beyond.

Create, Connect, Collaborate: Words that Work Online
Lisa M. Russell, Georgia Writers Association and Dr. Laura McGrath, Kennesaw 
State University
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Lisa M. Russell is a freelancer writer, new media marketer and admin-
istrator of Georgia Writers Association (GWA). Through her work, 
Russell has sculpted the GWA into a literary trust agent for the diverse 
writing communities in Georgia. Lisa is completing a thesis on writing 
in the digital environment for her Master of Arts in Professional 
Writing degree.

Terri Thornton, founder of Atlanta media relations and social media 
�rm Thornton Communications, spent more than two decades as an 
award-winning TV and radio reporter/producer. Her work has 
garnered several awards for journalism, PR and social media. She has 
spoken at a number of national conferences, and regularly contrib-
utes to PBS MediaShift – “Your Guide to the Digital Media Revolution.”

Nancy Rogers is the founder of multiple public relations and commu-
nications companies. Most recently, she established Earth PR Network 
-- a consortium of public relations and marketing professionals expe-
rienced in sustainability issues -- with locations throughout North 
America. She has focused on green communication strategies for 
more than a decade.

Elizabeth Patrick, as the Director of Communications and Adminis-
tration for EarthShare of Georgia,  raises critical funds for more than 60 
environmental member groups dedicated to conserving and protect-
ing our air, land and water. She has led the companies brand manage-
ment initiatives and developed online communities focused on 
environmental issues, volunteerism and fundraising events. 

Leesa Carter‘s primary responsibility as Executive Director for the U.S. 
Green Building Council – Georgia Chapter, is growing the 
organization’s status as a leading educator and advocate for sustain-
able communities, green jobs and green building. Under her leader-
ship USGBC-Georgia has grown to �ve active branches throughout 
the state, with a sixth under development in the Columbus area.

Tomer Tishgarten is the Vice President of Technology at Engauge, 
one of the nation’s largest independent marketing agencies. He leads 
a team of innovation engineers responsible for integrating platforms 
and developing custom social, mobile and web applications. Span-
ning the past 13 years, Tomer has consulted on a variety of digital 
projects for many of Atlanta’s top companies.

Ready to take this show on the road, but not sure where to start? Web devel-
opers, meet the Appcelerator Titanium platform. In this session, Zuercher will introduce the 
platform and explain how developers can build native mobile apps for iOS, Android and 
BlackBerry operating systems using coding languages they’re already familiar with 
(JavaScript, CSS and HTML). Learn to rapidly develop and deploy apps that are more social, 
local, media rich, interactive and adaptable across multiple platforms using traditional web 
development skills. Examine case studies, app examples and get a detailed tour of every-
thing the platform has to o�er from one of the founding developers – including 
walkthroughs for coding and advanced demonstrations.

The World Has Gone Mobile: Use Your Basic Web Skills to Build 
iPhone and Android Apps 
Andrew Zuercher, Developer and CEO at Appcelerator

From meet-ups to Tweet-ups, social engagement has traversed the boundary 
between online and o�. So what does it take to build a real-world, socially interactive event 
with long-term ambitions? How do you take a creative concept through the phases, from 
funding to execution and ultimately sustainability? Most important, how do you do all of 
this on a shoe-string budget? Kelley, co-founder of the successful technology conference 
series Geekend, will examine case studies from her own journey of taking an idea from 
concept to reality. Learn the dos and don’ts while avoiding potentially devastating pitfalls. 
Whether you’re a seasoned event planner, a DIY-er or a bootstrapped start-up, the session 
will prove a valuable resource when constructing your next event.

Would You Like A Badge With That? Event Organizing In A 2.0 World
Sloane Kelley, Interactive Strategy Director at BFG Communications

In a world where attention spans are measured in milliseconds and access to 
data is limitless, society has seemingly lost the ability to think deeply – or at least longer than 
an episode of Big Bang Theory. Information moves so quickly that we’ve lost the ability to 
process it e�ectively. Critical thinking has been replaced by sound bites, and niche media 
outlets reinforce our personal echo-chambers. Our brains aren’t keeping up with the data, 
leaving a gap that is ripe for exploitation by the evil forces of Stupid. That’s where the War on 
Stupid comes in. This presentation will illustrate the new “Stupid,” and introduce the general 
public to some of the heroes on the front lines. While there are an increasing amount of 
intrepid creatives rising up to combat the stupidi�cation of our world, the forces of “Dumb” 
are strong.

The War On Stupid
Andrew Davies, Lead Creative Juicer at Paragon and Patrick Rodgers, 
Journalist
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Amani Channel is a specialist in traditional and digital media, with 
nearly 15 years of experience producing award-winning content. He 
has worked as a news reporter, content/community manager, media 
consultant, an award-winning producer and videoblogger. Amani 
currently holds the position of Sr. Producer at KEF Media, an Atlanta-
based company specializing in broadcast public relations. 

Dean Trevelino, Principal at Trevelino/Keller, manages the direction 
and growth of the �rm, taking a hands-on role as the architect of 
client and agency programs for an extensive list of regional and 
national clients. Dean has appeared in print and television on topics 
ranging from public relations, real estate, small business, crisis 
preparedness, social media and franchising.

Andrew Zuercher, an entrepreneurial technologist, has had more 
than 15 years of experience architecting and developing enterprise 
software solutions. He is the founder of e2e, the developers of the 
successful Scoutmob mobile app, and co-founder and CEO of Appcel-
erator. He is a hands-on technical lead that still loves to code, puts the 
client �rst and attacks projects with relentless work ethic.

Laura McGrath is an associate professor of English at Kennesaw State 
University, where she serves as associate director of distance educa-
tion for her college and teaches a variety of rhetoric/composition and 
professional writing courses. Her teaching, research, and service 
activities focus on digital writing, online learning, and faculty devel-
opment and have appeared in a number of national publications.

Kendrick Woolford is Marketing Manager at ShopVisible, an Atlanta-
based ecommerce company that powers websites for a number of 
national and international brands. Her passion and understanding of 
marketing and ecommerce is rooted in how people interact with the 
world around them using language & technology. Prior to ShopVis-
ible, Kendrick worked in the Enterprise IT department at T-Mobile.

Lauren Middour is vice president of Business Development at Speak-
easy, Inc., a 40-year-old executive communication �rm that works 
with C-Suite executives from Fortune 500 companies, including Wells 
Fargo, CSX, Cisco and others. As a communication consultant, Lauren 
equips executives and leaders with the communication skills 
demanded of people in tough times. 
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McKenna is a blogger for Wired, a journalist for Scienti�c American, SELF and other 
national publications and the author of two critically acclaimed books – but that hasn’t 
always been the case. Five years ago she was a medical writer with the Atlanta Journal-
Constitution, that is, until she built a self-sustaining freelance life through her intrepid 
blogging, tweeting and tumbling around the interwebs. Now, she’s ready to o�er her advice. 
She’ll share how she progressed along her social media-enabled journey to independence 
and sustainability, while o�ering tips on how to carve your own, similar path to journalistic 
success.

Quit the Daily Grind: A Former Newspaper Reporter’s Social Media 
Journey to Freelance Success
Maryn McKenna, Blogger/Freelance Journalist

Management and monitoring analytics are integral parts of any successful 
social media campaign. Yet, behind the numbers and charts there are real human conversa-
tions taking place. Turning o� the analytical bots and digging into the data with human eyes 
can provide a number of bene�ts – from developing meaningful case studies to 
re-evaluating your style, tone and approach. Rice will explore some of the tools, tactics and 
even taboos surrounding social media analytics. He’ll discuss how professionals can use 
social data to develop creative strategies and aid in the day-to-day operations.

The Creative (not creepy) Use of Social Media Analytics
Adam Rice, Co-Founder at Looxii

How do you communicate policy and turn it into action in less than 140 
characters? It’s a question that begs an answer following the parallel rise of sustainability in 
business and mass adoption of social media communications. Beth and Mandy, with a 
robust careers in sustainable businesses around the Southeast, have been through it all. Join 
the pair for a discussion on social media, sustainability and communication while learning 
how communicating in the world of tweets can lead to positive social change.

The Intersection of Social Media and Communicating Sustainability
Beth Bond, Curator at Southeast Green and Mandy Mahoney, Vice President at 
Southeast Energy E�ciency Alliance

In less than a decade, social media has transformed from a pleasant online 
diversion to a legitimate tool for grassroots advocacy and communication, but it has never 
stopped evolving. Hafez will discuss the various ways activists have used social media to 
raise awareness and in�uence policy. He’ll examine the next generation of social tools, how 
they continue to revolutionize engagement and how to put them to work in the world of 
advocacy.

Social Media for Advocacy: Using Next Generation Tools to Spread 
Awareness and Influence Policy
Hafez Adel, Director of Marketing at ReTargeter
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Lisa Calhoun, Founder of Write2Market, changes the world by 
helping companies get the reputations they deserve. From its head-
quarters in Atlanta, the growing industry leadership practice crafts 
powerful reputations for some of the top business brands in the U.S. 
Lisa was recently honored by Top 25 Entrepreneurs as a “One to 
Watch.”

Maria (Yanovsky) Stephens is a serial communicator, creative 
catalyst and B2B public relations specialist at a leading industry 
leadership consulting �rm working in energy, oil/gas and technol-
ogy. Maria is an award-winning photographer and writer, and a 
nationally recognized print & web designer. She serves as the B2B PR 
Specialist at Write2Market.

Jim Ra�el is a business owner, writer, public speaker and CEO of 
ColorMetrix. After developing a comprehensive social media 
strategy for his company ColorMetrix, he partnered with Shelby 
Sapusek, who he met on Twitter. After editing one of Jim’s blog posts, 
Shelby was inspired to o�er an alternative opinion and their “She 
Said, He Said” blog post series was born. 

Shelby Sapusek, Marketing Coordinator at ColorMetrix, is a social 
media and marketing consultant whose passion revolves around the 
way information is shared and the technology behind it. Shelby 
spent 17 years in the print media industry as a reporter, blogger and 
designer. She describes herself as a social media hound who is a 
shameless promoter of all things great. 

Laura Davis is the Chief Operating O�cer and co-founder of Appe-
dOn, a mobile app development �rm. She also co-owns BlueSHIFT 7, 
a full-service digital marketing �rm that specializes in web and 
custom software development. A hybrid of the design and strategic 
marketing �elds, Laura Davis possesses an in-depth and versatile skill 
set based in creative problem-solving and advertising. 

Sosh Howell is the CEO of AppedOn, an app development �rm with 
teams around the Southeast. He has more than 10 years experience 
in many aspects of online marketing, including SEO, software devel-
opment, project management, and business automation. Currently 
he is focused on developing new technologies for AppedOn and 
educating businesses about app development. 

Everybody talks about ‘community building’ and ‘driving the conversation’ in social 
media, but how do these abstract ideas translate into practice? How can you create sustain-
able communities while fostering a culture of consumer advocacy around your brand, cause 
or product? Kombol will look at real-world case studies from her work as managing partner 
with Everywhere, an Atlanta-based social media marketing agency, and examine what you 
can learn from their (and others) work. Don’t make the same mistakes as your competitors.

Creating and Leveraging Sustainable Social Media Communities
Danica Kombol, Managing Partner at Everywhere

Businesses are often told, “gather a following by tweeting several times a day, post to 
your blog multiple times a week and start a Facebook page.” Journalists, authors, marketers 
and a variety of other professions are often told this by experts (or bosses) in their industry. 
In this session, Miller will argue this strategy can often be counterproductive to authors, 
small businesses and others with a limited amount of time to invest. Through the examina-
tion of the work of low-pro�le authors and other case studies, Miller will pave the road for 
less time-intensive, alternative social strategies.

Why Time Consuming Blogging, Twitter and Facebook Strategies May 
NOT Work for Your Business: Consider These Alternative Social Media 
Strategies
Steve Miller, Founder and President at Legacy Educational Resources

So, we’re eyeball-deep in social media for business, yet the question still remains: Who 
‘owns’ social media in a corporate setting? A large corporation may be looking at as many as 
six potential owners among legal, human resources, marketing, public relations and 
communications. For a growing business, it’s important to make the best decision now 
instead of dealing with restructuring down the line. Each department may have a di�erent 
message, agenda and ways of measuring their social success. So who to pick? How can all 
the departments get along and communicate e�ectively? And at the end of the day, who 
REALLY owns social media?

Mine! No, Mine! : Who Owns Social Media?
Nancy Bistritz, Senior Director at Nurun
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Mathilde Piard is the social media manager at Cox Media Group (11 
broadcast TV stations, 86 radio stations, four metro newspapers, more 
than dozen non-daily publications and 130 websites). In her role, she 
consults with the publications on the best ways to leverage social 
media, is product owner for social features across all Cox Media Group 
websites, handles social media strategy and much more.

Keith Weaver is a designer and photographer from Boston, Mass. He 
spent the last decade at advertising agencies such as IQ Interactive, 
BBDO & Schematic and now works as Creative Director at Razor�sh. 
He teaches interactive design and advertising at Savannah College of 
Art & Design. Keith has been part of the mobile photography commu-
nity since 2009 and his work has been featured around the world.

Evelyn Larrubia is the editorial director of the Investigative News 
Network, a consortium of 60 nonpro�t newsrooms in North America 
that produce nonpartisan investigative and public service journalism. 
She has been a reporter and editor for 20 years, most of it at the Los 
Angeles Times. Her stories have led to criminal charges and convic-
tions and signi�cant changes to state laws.

Jennifer Dunphy, V.P. of Sales and Marketing for Atlanta-based, 
online marketing agency Vayu Media, has provided her marketing 
and public relations expertise to the business community since 2005. 
Through her e�orts, Vayu Media has seen signi�cant growth year after 
year. She is a Google AdWords certi�ed professional, as well as a 
SEMPO certi�ed Professional.

Sherry Heyl is the founder and CEO of Concept Hub, helping clients 
build purpose-driven communities.  Sherry has worked with a large 
variety of clients in Metro Atlanta, playing key roles in the strategy 
and development of online communities.  Sherry was the founder 
and Chair of SoCon Conferences and the founder and past-Chair of 
TAG Enterprise 2.0 society.

Brian Smith develops social media strategy and manages the execu-
tion of integrated campaigns, online community engagement and 
in�uencer relations at his post as digital strategist and word-of-mouth 
marketer for Ogilvy Public Relations’ 360°. Brian is passionate about 
pervasive creativity - a belief that big ideas and remarkable content 
can come from anyone, anywhere, at any time.

Renee Willet, social media marketing manager at The Weather Chan-
nel, is responsible for managing all brand presence in social media as 
well as integration of social media onto The Weather Channel proper-
ties – on television, online and on mobile. She oversees distribution 
on and relationships with platforms such as Twitter, Facebook, 
YouTube, Tumblr, Google+ and more.

Laura A. Palmer is an assistant professor in the English, Technical 
Communication and Media Arts Department at Southern Polytech-
nic State University. Her current research interests focus on the role of 
social media use for technical and professional communication. She 
is presently investigating social media practices in professional, 
not-for-pro�t, and educational sectors.

Sarah Milligan Weldon acts as Administrative and Research 
Support in the English, Technical Communication, and Media Arts 
Department at Southern Polytechnic State University. In addition to 
working with the undergraduate program and managing the 
department’s website, she is currently researching the use of social 
media by the SPSU student body. 

Les Adkins is the founder and CEO of Orange SMS Consulting, an 
organization that helps companies and organizations integrate 
social media strategies that follow their corporate or organizational 
objectives using a methodology called POST-People, Objective, 
Strategy, Technology. Prior to forming Orange SMS, Les Adkins spent 
25 years in the sales industry.

Doug Gross is a reporter covering technology, social media and the 
Web for CNN.com. He is the host of CNN.com’s weekly Tech Check 
podcast and has previously worked as an editor for the CNN Wire and 
as a reporter at the Associated Press, Morris News Service and the 
Savannah (Ga.) Morning News. 
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